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New product development projects play an important part in the business process, 
especially in the market competition, and it has become an important source of 
corporate competitive advantage. In the perfect economic system, companies often 
rely on law enforcement to protect their innovation activities. However, the trend of 
vicious competition is spreading among domestic industry, because some companies 
use illegal methods to compete for market position, which leads to the existence of 
dysfunctional competition. In this case, it is important to know how to effectively 
obtain external sources and apply them to new product development, which is the 
enterprise needs to focus on to adapt to fierce competition in the market. 
Social networks mean a lot in the market when enterprises need resources and 
information. Instead, these resources will give companies a steady stream of resources 
and information to new product innovation process. Based on RBV and social 
network theory, this paper studies the following problems: (1) How many types of 
social network ties are there; (2) Do all of these social network ties have an effect on 
new product development performance, and whether different types lead to different 
outcomes; (3) Based on the market background of China, the paper explores the 
moderating effect of dysfunctional competition between social network ties and new 
product development performance. In this paper, the data sources come from 205 
manufacturing enterprises, and the final data analysis show that the commercial ties 
and social ties will improve new product development performance, while 
institutional ties do not work. Besides, dysfunctional competition will diminish the 
positive role of social relations on new product development performance, but it will 
strengthen the institutional ties on the new product development performance. 
The paper divide social network ties into three types, namely business ties, social 
ties and institutional ties, and introduce the moderating role of dysfunctional 
competition based on market background of China. The results also show the different 
effects of three types. Therefore, this paper has some theoretical value for 














about new product development projects and how to manage social network ties. 
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得企业加速进行信息的搜集和问题的探究（Kahneman，1973； March & Simon，
1958）[15, 16]，增加了选择创新行为的可能性（March，1988）[17]。一些学者也已






























































& Tse，2008；Li & Zhang，2007）[19, 20]和财务绩效（Khwaja & Mian，2005；Li，









































































































通过导师课题小组获得。最后，在实证分析方面，本文采用了 SPSS 20.0 和
Amos21.0 软件对样本数据进行描述性统计、信度与效度检验、相关分析和多元
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